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Bling’s 
The Thing
EDITOR’S PICKS

Customizable poker chips serve as great tools for fundraisers and as promo-
tional teasers to bring in the big bucks. These high-quality chips weigh 11.5
grams, heavier than a standard casino chip, and are available in several col-

ors. Brand your chips with a name or logo for ultimate personalization.
Essef Distributors UPIC: 7414140 www.lincolnline.com

Keep the serious players at the table and their minds off minding
their belongings with a key cuff or phone wallet. Made of bamboo
jersey, the key cuff holds room keys and loyalty cards hidden away.
Decorate with heat press or silk screen, and choose from eight colors.
The phone wallet offers a mesh panel so text messages and phone
calls don’t go unnoticed, and a zipper closure keeps cash and cards
secure. Choose from black, graphite, hot pink or tangerine.
Brandwear UPIC: brndwear www.brandwear.ca

Go all in with products
like these.

In 2013, U.S. commercial casinos—
those founded and run by private compa-
nies on non-Indian land—generated a com-
bined $37.78 billion in revenue, and a com-
bined $8.7 billion in gaming tax revenue.

Get To Know Gaming, a public educa-
tion component of the American Gaming
Association, reports individual states’ casino
revenue as follows:

Nevada -- $11.1 billion (263 casinos)
Pennsylvania -- $3.1 billion
New Jersey -- $2.9 billion
Louisiana -- $2.4 billion
Indiana -- $2.3 billion
Mississippi -- $2.1 billion
Missouri -- $1.7 billion
Illinois -- $1.5 billion
Iowa -- $1.4 billion
Michigan -- $1.3 billion
Ohio -- $1.07 billion (8 casinos)

New York -- $877.7 million (9 casinos)
West Virginia -- $811.8 million
Colorado -- $748.7 million
Maryland -- $748.7 million
Rhode Island -- $558 million
Florida -- $467.6 million
Delaware -- $437.2 million
Oklahoma -- $365 million 
New Mexico -- $241.9 million
Maine -- $126.3 million
South Dakota -- $103 million (28 casinos)
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